Table 1: Examples, Descriptions, and Formulation of Template Versions

	
	I. The Pictorial Analogy Template: The Replacement Version
	II. The Extreme Situation Template: The Absurd Alternative version 

	Example
	Examples and detailed formulation of the scheme underlying the replacement version of the pictorial analogy template (composed of a symbols set, a product space and a linking operator) are presented in the Introduction in elaborating the notion of creativity templates (see Figures 1-3).
	The commercial for locks showing an old lady scaring away burglars by barking at them (Suissa Miller Advertising Company, U.S.A., 1993, Cannes contest award) conveys the message that a safe and peaceful evening can be achieved either by buying a certain lock or by barking. 

	Description
	Note description in the introduction.
	The idea of this version is to present a tongue in cheek suggestion to the viewer: "You don't have to buy our product. There are alternative options for achieving the same results, such as..." The alternative option is presented in a seemingly serious manner but, contrary to the declared position of the advertiser, the viewer will draw the conclusion that such an alternative is absurd and ridiculous.

The following elements typically appear in  this version:

1. An unexpected shift in the consumer’s frame of mind into an imaginary status or into a different product category (but unlikely, to a competitive brand).

2. The absurdity and extreme unrealism of the alternative option are obvious and recognizable by the consumer: Any attempt to make the alternative more realistic would only weaken the claim of the ad.

	Formulation
	Note formulation in the introduction.
	The specific scheme of the lock commercial mentioned in the text consists of two sets: A set of alternative options and a set of situations. An alternative option is an object or an action (a dog, in this case) which can be used to achieve the product’s attribute (safety). The alternative option does not have to be realistic although it is assumed that the target audience will be familiar with it. A situation is a common use scenario of the product in time and place (in our case a peaceful evening in the home of an old lady). The linking operator links one element from the situation space (the lady) with one element in the alternative space (barking).

	General Scheme
	Note scheme in the introduction.
	



	Specific Scheme
	Note scheme in the introduction.
	



	
	III. The Consequences Template: The Extreme Consequences Version
	IV. The Competition Template: The Uncommon Use Version

	Example
	A commercial for car loudspeakers showing a bridge on the verge of collapse when the loudspeakers of the car parked on it are turned on at high volume. The message is that the music can be played so loud that even the sturdy foundations of the bridge are threatened by its impact (BBD, Los Angeles, 1994, Cleo award winner).
	A commercial for jeans showing a couple in a broken-down car being towed by a pair of jeans tied to the rescuing car.

	Description
	The idea of this version is to present an extreme consequence of an emphasized product attribute. The absurdity of the consequence, even though presented in a serious manner, is eminently obvious to the viewer. Therefore, even a negative result (the collapse of a bridge) is conceptualized as an indication of the quality of the product. The following elements usually appear in  this version:

1. Consequences based on a true fact: The extreme situation is created by taking a key attribute of the product to the extreme (e.g., the sound emitted by the loudspeakers causes objects -- even a sturdy bridge --  to vibrate).

2. The absurdity and extreme unrealism of the consequences are obvious and recognizable by the viewer.
	The idea of this template is to emphasize a product attribute by applying it to solve a problem in a context totally different to its intended use. The following elements typically appear in this version:

1. A problematic scenario or issue. 

2. Ambiguity as to the product to be the subject of the ad when the problem or dilemma is presented.

	Formulation
	The specific scheme of the loudspeaker commercial consists of two sets: a set of situations and a set of consequences. A consequence is a phenomenon, action or behavior which results from the product attribute appearing in the message. The consequence has to appear familiar and not unreasonable to the target audience (e.g. vibrations). It does not have to be absurd or extreme. The linking operator acts on the product and a selected item in the consequences set by taking the consequence to an extreme.
	The specific scheme of the jeans commercial consists of two sets: a set of situations and a set of problems. The problem suspends the natural flow of events in the situation. The situation in our example is a couple driving a car. The problem is the breakdown of the car. The viewer expects to see “how it is going to continue from here”. The problem will be solved by using the product; it is therefore important to invent the problem by thinking “backwards” so that the product attribute contained in the message will provide its solution. The link is the use of the product as a solution by exploiting the attribute (the strength of the jeans).

	General Scheme
	


	



	Specific Scheme
	


	



	
	V. The Interactive Experiment Template: The Activation Version
	VI. The Dimensionality Alteration Template: The Time Leap Version

	Example
	An example of the activation version is an ad containing a large black patch. When the viewer performs the action suggested in the ad, he/she would become aware of the necessity of an anti-dandruff shampoo (DDB, Needham San-Paulo, 1995).
	A commercial for life insurance showing a wife arguing with her husband for canceling his life insurance. The whole scene takes place after he dies, and portrays the wife communicating with her late husband in the setting of a seance (a Cannes award winner in 1993).

	Description
	The consumer is required to perform a task or experiment in order to receive the message conveyed by the ad. The message is contained in the compelling result. Most of the ads in this category convey a message emphasizing a need or a problem that can be resolved if the product is used. The following elements typically appear in the activation version:

1. An experiment requiring physical action.
2. The experiment is executable on the spot.

The experiment's results highlight a general need rather than a unique quality of the specific brand.
	The idea of this template is to present an ordinary situation (in this example, an argument about whether to continue investing in the product). The entertaining effect is achieved by shifting the scenario to the past or the future.

	Formulation
	The specific scheme of the anti-dandruff shampoo ad consists of two different sets: the senses set and the experiment set. The relevant senses set is drawn from the list of the five senses.  The experiment set consists of test scenarios to ascertain need for the product. The linking operator requirement is that the experiment represented in the experiment space will be performed physically by interacting with the media (newspaper, radio etc.).
	The specific scheme of the life insurance ad consists of two sets: a set of episodes introducing the message claim (e.g. EP2 - a wife arguing with her husband) and a times set (past, future). First, the episode space is selected  (e.g. wife, husband). Then an operator links an element from the time set and an element drawn from the episode space (e.g. the husband’s life status is transferred into the future). Note that the invented situation in the different time frame has to be relevant to the product and its attributes and, therefore, in this case, the future is more appropriate.

	General Scheme
	


	



	Specific Scheme
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